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Writing and Publishing Qualitative Research
Patricia Leavy, independent sociologist, Kennebunk, ME

“Leavy shares her years of experience writing all kinds of qualitative research, as well as publishing it. 
I don’t know of any other book that covers this topic in such detail….I will use this book in my own 
writing practice as well as my classroom. It’s not hyperbole to say that this work may change your 
professional life!”	 —Sandra L. Faulkner, Media and Communication, Bowling Green State University

“Writing is an essential craft for reporting qualitative methodologies and findings. This book fills a 
critical gap in education about qualitative inquiry and in paths to publishing. Rather than simply 
stating what to do or not do, Leavy provides scaffolded exercises to help researchers build their 
all-important ‘writing muscles.’”	 —Deborah L. Tolman, Women and Gender Studies, Hunter College; 

Critical Social Psychology, The Graduate Center, The City University of New York

Ideal for graduate students and more seasoned qualitative researchers, this is the first guide to  
writing and publishing in a range of both scholarly and popular formats—from journal articles and 

monographs to op-eds and fictional works. Award-winning author Patricia Leavy covers everything 
from how to develop a unique writer’s voice to how to craft a successful book proposal, understand 
a publishing contract, establish relationships with editors, and much more. The book is filled with 
effective tools for using data and theory in different genres of writing, building a profile as a scholar, 
and getting research findings out into the world. Instructive features throughout include “dos and 
don’ts,” writing prompts, annotated sample letters and proposals, excerpts from published works, and 
end-of-chapter writing activities.

ss Bestselling Text and Reference

Research Design, SECOND EDITION
Quantitative, Qualitative, Mixed Methods, Arts-Based, and 
Community-Based Participatory Research Approaches
Patricia Leavy 

“Leavy has a real knack for making complex ideas and methods very easy to understand, which 
is especially helpful for teaching novice research students.” 

—Tina Maschi, Social Service, Fordham University

For each approach, the text presents a template for a research proposal—with worksheets keyed to 
each chapter on a new companion website—and explains how to conceptualize and fill in every  
section. Interdisciplinary research examples draw on current events and social justice issues. Unique 
coverage includes hot topics—replication studies, data sharing, and preregistration; tailoring  
proposals to different audiences; and more. The second edition features new or expanded discussions  
of theory and literature in quantitative research, replication studies, preregistration of research, the 
critical paradigm in qualitative research, mixed methods research, approaching different kinds of  
organizations in community-based participatory research, and more.
2023, 7" x 10" Paperback, 323 Pages, ISBN 978-1-4625-4897-2, $50.00

2024, 6¹⁄8" x 9¼" Paperback, 231 Pages
ISBN 978-1-4625-3975-8, $49.00

Hardcover:  
ISBN 978-1-4625-5414-0, $74.00

CONTENTS
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DISCOVER MORE TITLES BY PATRICIA LEAVY: 
www.guilford.com/author/Patricia-Leavy

Global Certified Accessible ePub

COMPANION 
WEBSITE

The new Companion Website provides 
worksheets keyed to each chapter:  
www.guilford.com/leavy2-materials

Sign up for emails on Patricia Leavy’s new and upcoming titles: 
www.guilford.com/emails/author/leavy
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https://www.guilford.com/books/Research-Design/Patricia-Leavy/9781462548972?promo=DMSRM4
https://www.guilford.com/books/Research-Design/Patricia-Leavy/9781462548972?promo=DMSRM4


LIMITED-TIME FLASH SALE
Use Promotional Code DMSRM4 before 5/15/24 to receive 20% OFF 

www.guilford.com • Toll-Free: (800) 365-7006

20%
OFF

TOPICS
Background and Key Concepts 
• �How to Conduct Mobile 

Sensing Research 
• Designing for Privacy
• Transparency and Reproducibility 

Technological Know-How and 
Methodical How-To 
• �Acquisition and Analysis of 

Location Data
• �Acquisition and Analysis of 

Physical Behavior Data
• �Acquisition and Analysis of Ambulatory 

Autonomic Nervous System Data 

• �Analysis of Phone Logs and 
Phone Usage Patterns 

• �Mobile Application Usage in 
Psychological Research

• �Examining Well-Being in Situated 
Contexts with Computational 
Modeling of Social Media Data

• �Behavioral Audio Signal Processing
• �Acquisition and Analysis of Camera 

Sensor Data (Lifelogging)
• Beyond the Smartphone 
• Viva Experience Sampling 

Analysis of Mobile Sensing Data  
• A Psychometric Perspective
• Dynamic Structural Equation Modeling
• Dynamic Network Analysis
• Machine Learning 
• Deep-Learning Methods
• �Big Data Dimensionality 

Reduction Methods 
Mobile Sensing Applications  
in Psychological Science 
• Personality Science 
• Moral Psychology
• Relationship Research 
• �Wearable Technologies in the Workplace

• Emotion Detection 
• Cognition on the Go 
• Developmental Science 
• Aging Research 
• �mHealth Interventions for 

Health Behaviors 
• Clinical Psychology 
• Smart Interventions 
• Behavior Change 
• Neuroscience 

Conclusions and Future Directions 

Table of Contents and Contributor Details: 
www.guilford.com/p/mehl2 

New 

Mobile Sensing in Psychology
Methods and Applications
Edited by Matthias R. Mehl, Department of Psychology, University of Arizona
Michael Eid, Department of Psychology, Free University of Berlin
Cornelia Wrzus, Department of Psychology, Ruprecht Karl of Heidelberg, Germany
Gabriella M. Harari, Department of Communication, Stanford University
Ulrich W. Ebner-Priemer, Chair of Applied Psychology,  
   Karlsruhe Institute of Technology, Germany
Foreword by Thomas Insel, MD 

“This volume, with its readable and practical chapters on every important element of mobile sensing 
research, is an essential companion for anyone doing work in this area. Broad in scope and authori-
tative in content, this is the one book you need, whether you are a graduate student just starting 
your first mobile sensing study or an experienced researcher seeking to improve your designs, 
methods, and analyses.”	 —Samuel D. Gosling, The University of Texas at Austin

Written expressly for social and behavioral scientists, this cutting-edge handbook describes the key 
concepts and tools of mobile sensing and explains how to plan and conduct a mobile sensing 

study. Renowned experts address the whats, whys, and how-tos of collecting “big data” using smart-
phones and other wearables, and explore which research questions can best be addressed with these 
tools. Modern statistical methods for analyzing mobile sensing data are described, and key method-
ological challenges and ethical/privacy issues are highlighted throughout.

New 

Machine Learning for Social and Behavioral Research
Ross Jacobucci, Department of Psychology, University of Notre Dame 
Kevin J. Grimm, Department of Psychology, Arizona State University 
Zhiyong Zhang, Department of Psychology, University of Notre Dame

“Current, highly informative, and useful, this is a ‘go-to’ book for social science graduate students, 
faculty, and practitioners….This book is unique in providing the strong psychological measurement 
guidance required to apply these techniques most appropriately.”	 —Fred Oswald, Rice University

This book provides the skills needed to analyze and report large, complex data sets using machine 
learning tools, and to understand published machine learning articles. Techniques are demonstrated 
using actual data (Big Five Inventory, early childhood learning, and more), with a focus on the inter-
play of statistical algorithm, data, and theory. The identification of heterogeneity, measurement error, 
regularization, and decision trees are also emphasized. 
Methodology in the Social Sciences Series
2023, 7" x 10" Paperback, 416 Pages, ISBN 978-1-4625-5292-4, $62.00

2024, 7" x 10" Hardcover, 802 Pages
ISBN 978-1-4625-5310-5, $125.00
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The Companion Website provides  
R programming scripts and data for  

the book’s examples:  
www.guilford.com/jacobucci-materials

COMPANION 
WEBSITE

https://www.guilford.com/books/Mobile-Sensing-in-Psychology/Mehl-Eid-Wrzus-Harari/9781462553105?promo=DMSRM4
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The Theory and Practice 
of Item Response Theory
SECOND EDITION
R. J. de Ayala 

“De Ayala does a remarkable job of 
clearly describing fundamental IRT 
concepts, basic models, and even 
advanced models....I highly recommend 
this book for graduate-level courses 
focusing on measurement, psycho- 
metrics, and IRT, and as a guide  
for researchers using IRT.”

—Ojmarrh Mitchell
Companion Website:  
www.guilford.com/deayala-materials 

Measurement Theory 
and Applications for  
the Social Sciences
Deborah L. Bandalos 

“Presents a thorough explanation of 
measurement theory and how it applies 
to test development in the educational, 
cognitive, and affective domains....
Extremely useful to any student  
or faculty member interested in 
measurement theory.”—Scott L. Graves Jr. 

Companion Website:    
www.guilford.com/bandalos-materials

New 

Computerized Adaptive Testing
From Concept to Implementation
David J. Weiss, Department of Psychology, University of Minnesota 
Alper Şahin, Department of Basic English, Atilim University, Ankara, Turkey

“Written at an accessible level, the book does not require a strong background in psychometrics. 
It is an excellent resource for anyone with administrative responsibility for a computerized adaptive 
testing (CAT) system, or for courses in applied measurement.” 

—Mark Reckase, College of Education (Emeritus), Michigan State University 

“Weiss has been involved with CAT from the beginning—he even gave the process its name. 
Reading this incredibly detailed, practical guide is like having Weiss as a consultant.” 

—David Thissen, Psychology and  
Neuroscience (Emeritus), University of North Carolina at Chapel Hill

Used worldwide in assessment and professional certification contexts, CAT offers a powerful 
means to measure individual differences or make classifications. This authoritative work provides 

a complete how-to guide for planning and implementing an effective CAT to create a test unique to 
each person in real time. The book reviews the basics of item response theory used in CAT and walks 
the reader through developing an item bank, pretesting and linking items, selecting required CAT 
options, and using simulations to design a CAT. Available software for CAT delivery is described, and 
engaging multidisciplinary examples illustrate diverse applications of CAT.

Methodology in the  
Social Sciences Series

June 12, 2024 
7" x 10" Hardcover, 362 Pages
ISBN 978-1-4625-5451-5, $79.00

Methodology in the  
Social Sciences Series

2022 • 643 Pages 
7" x 10" Hardcover 

ISBN 978-1-4625-4775-3 
$85.00

Methodology in the  
Social Sciences Series

2018 • 661 Pages  
7" x 10" Hardcover 

ISBN 978-1-4625-3213-1 
$85.00
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New Edition—Revised & Expanded!

Longitudinal Structural Equation Modeling
SECOND EDITION
Todd D. Little, Department of Educational Psychology, Texas Tech University
Foreword by Noel A. Card 

“Little has created not just a wonderful academic resource, but a longitudinal research companion. 
The second edition features incredibly lucid explanations, useful modeling tips, an extremely accessible 
style, and cutting-edge updated and new content.”	 —Gregory R. Hancock, Human Development and 

Quantitative Methodology, University of Maryland, College Park

Beloved for its engaging, conversational style, this valuable book is now in a fully updated second 
edition that presents the latest developments in longitudinal structural equation modeling (SEM) 

and new chapters on missing data, the random intercepts cross-lagged panel model (RI-CLPM),  
longitudinal mixture modeling, and Bayesian SEM. Emphasizing a decision-making approach, leading  
methodologist Todd D. Little describes the steps of modeling a longitudinal change process. He 
explains the big picture and technical how-tos of using longitudinal confirmatory factor analysis,  
longitudinal panel models, and hybrid models for analyzing within-person change. User-friendly  
features include equation boxes that translate all the elements in every equation, tips on what does and 
doesn’t work, end-of-chapter glossaries, and annotated suggestions for further reading. 

NEW TO THIS EDITION: s Chapter on missing data, with a spotlight on planned missing 
data designs and the R-based package PcAux. s Chapter on longitudinal mixture modeling,  
with Whitney Moore. s Chapter on the RI-CLPM, with Danny Osborne. s Chapter on Bayesian 
SEM, with Mauricio Garnier-Villarreal. s Revised throughout with new developments and  
discussions, such as how to test models of experimental effects.

New Edition—Revised & Updated!

Bayesian Statistics for the Social Sciences
SECOND EDITION
David Kaplan, Department of Educational Psychology, University of Wisconsin–Madison

“This very practical book is well suited to social science students because of the examples used 
(large-scale surveys) and the coverage of methods that social scientists often need (latent variables, 
variable selection, and dealing with missing data).”	 —David Rindskopf, Educational Psychology and 

Psychology, The Graduate Center, The City University of New York

The second edition of this practical book equips social science researchers to apply the latest Bayesian 
methodologies to their data analysis problems. It includes new chapters on model uncertainty, Bayesian 
variable selection and sparsity, and Bayesian workflow for statistical modeling. Clearly explaining  
frequentist and epistemic probability and prior distributions, the second edition emphasizes use of  
the open-source RStan software package. 
Methodology in the Social Sciences Series

2024, 7" x 10" Hardcover, 250 Pages, ISBN 978-1-4625-5354-9, $69.00

Methodology in the  
Social Sciences Series

2024, 7" x 10" Hardcover, 616 Pages
ISBN 978-1-4625-5314-3, $89.00

The Companion Website provides  
data sets for the examples—including 
studies of bullying and victimization, 
adolescents’ emotions, and healthy 

aging—along with syntax and output, 
chapter quizzes, and the book’s figures:  

www.guilford.com/little-materials

CONTENTS
  Foreword, Card 

1. Overview and Foundations of SEM
2. Design Issues in Longitudinal Studies
3. Modern Approaches to Missing Data in

Longitudinal Studies
4. The Measurement Model

5. Model Fit, Sample Size, and Power
6. The Longitudinal CFA Model
7. Specifying and Interpreting a

Longitudinal Panel Model
8. Multiple-Group Longitudinal Models
9. The Random Intercept Cross-Lagged

Panel Model, Osborne & Little

	10. Mediation and Moderation
	11. Multilevel Growth Curves and Multilevel SEM
	12. Longitudinal Mixture Modeling, Moore & Little
	13. Bayesian Longitudinal SEM, 

Garnier-Villarreal & Little
14.	Jambalaya
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The Companion Website provides data 
sets and code for the book’s examples:  
www.guilford.com/kaplan-materials

The Methodology in the Social Sciences Series • Todd D. Little, Series Editor
www.guilford.com/MSS • For information on Todd Little’s ongoing Stats Camp, see www.statscamp.org
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ss New 
Edition of a  
Bestselling 
Text and 
Reference— 
A Major  
Revision!

Principles and Practice of 
Structural Equation Modeling
FIFTH EDITION
Rex B. Kline, Department of Psychology, 

Concordia University

“One of the primary strengths of Kline’s 
book is that it is written in plain English, 
but with sufficient sophistication that 
the reader is well prepared to read more 
technical books or articles on advanced 
topics….The most practical advantage of 
Kline’s text is the exercises at the end of 
each chapter, and the corresponding 
answers and explanations.” 

—Stephanie Castro, Business,
Florida Atlantic University

The fifth edition of the most complete, 
accessible text now covers all three 
approaches to structural equation 
modeling (SEM)—covariance-based 
SEM, nonparametric SEM (Pearl’s 
structural causal model), and composite 
SEM (partial least squares path  
modeling). With increased emphasis  
on freely available software tools such as 
the R lavaan package, the text uses data 
examples from multiple disciplines to 
provide a comprehensive understanding 
of all phases of SEM. It includes exercises 
with answers, rules to remember, topic 
boxes, and new self-tests. 
Methodology in the Social Sciences Series

2023, 73⁄8" x 91⁄4" Paperback, 494 Pages 
ISBN 978-1-4625-5191-0, $75.00

Companion Website:  
www.guilford.com/kline-materials

Handbook of Structural 
Equation Modeling
SECOND EDITION
Edited by Rick H. Hoyle, Department  

of Psychology and Neuroscience,  
Duke University

“The second edition of this handbook is 
an invaluable resource for anyone 
seeking a comprehensive summary of 
current possibilities and best practices 
using SEM. The authors are all leading 
experts who have tackled an exhaustive 
list of topics, with an eye toward 
accessibility for new learners, but 
without shying away from the material’s 
inherent complexity.”	 —Lesa Hoffman,

Psychological and Quantitative 	
Foundations, University of Iowa

Twenty-three new chapters cover model 
selection, bifactor models, item parceling, 
multitrait–multimethod models, 
exploratory SEM, mixture models, SEM 
with small samples, and more. The book 
moves from fundamental SEM topics 
(causality, visualization, assumptions, 
estimation, model fit, and managing 
missing data); to major model types 
focused on unobserved causes of 
covariance between observed variables; to 
more complex, specialized applications. 
The expanded companion website 
presents full data sets, code, and output 
for many of the chapters, as well as bonus 
selected chapters from the prior edition.
2023, 73⁄8" x 91⁄4" Hardcover, 785 Pages 
ISBN 978-1-4625-4464-6, $125.00

Companion Website:  
https://handbookofsem.com

Introduction to Mediation, 
Moderation, and Conditional 
Process Analysis
THIRD EDITION
A Regression-Based Approach
Andrew F. Hayes, Haskayne School of 

Business, University of Calgary

“This book is a staple on my bookshelf 
and a text that I recommend to all my 
students who are interested in quanti-
tative research. The impressive third 
edition now includes code and examples 
for R….This is a most useful book for 
advanced graduate courses that focus on 
regression, as well as for faculty.” 

—Michael D. Broda, Education, 
Virginia Commonwealth University

Acclaimed for its thorough presentation 
of mediation, moderation, and condi-
tional process analysis, this book has 
been updated to reflect the latest 
developments in PROCESS for SPSS, 
SAS, and, new to this edition, R. Using 
the principles of ordinary least squares 
regression, Andrew F. Hayes illustrates 
each step in an analysis using diverse 
examples from published studies, and 
displays SPSS, SAS, and R code for each 
example. The companion website 
provides data for all the examples, plus 
the free PROCESS download.
Methodology in the Social Sciences Series

2022, 7" x 10" Hardcover, 732 Pages 
ISBN 978-1-4625-4903-0, $85.00

Companion Website:  www.afhayes.com
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New 

Empowerment Evaluation  
and Social Justice
Confronting the Culture of Silence
David M. Fetterman

“Fetterman provides step-by-step instruc-
tions and tools for facilitating stakeholder 
involvement in evaluation in pursuit of 
social justice. The book discusses concepts 
and principles of real-world empowerment 
evaluation (EE). I appreciated the lengthy 
examples and enriching case studies, as well 
as the sidebars and glossaries.”

—Apollo M. Nkwake 

This book describes how EE enables 
program planners and participants to define their mission or 
purpose, take stock of how well they are doing, and plan for the 
future to achieve self-determined goals. EEs of two large programs 
(Feeding America and USAID/REACH) are discussed in depth; 
other EE case examples address such topics as raising test scores in 
impoverished and rural schools and bridging the digital divide in 
communities of color. 

Evaluation Roots
THIRD EDITION
Theory Influencing Practice
Edited by Marvin C. Alkin
Christina A. Christie 

“The third edition of Evaluation Roots is 
transformative, and one of the best 
resources available for understanding the 
variety of approaches for conducting 
contemporary evaluations….A ‘must read’ 
for evaluation practitioners and students 
across the globe. I will use it as a text in my 
evaluation theory graduate courses.”

—Stewart I. Donaldson 

Showing how evaluation practice looks 
when guided by theory, the third edition of 
the influential “theory tree” book is significantly revised with over 
80% new material, including a greater focus on equity and theories 
over theorists, increased attention to practical applications, and a 
case study chapter on the role of theory in evaluation policy. 
Readers are given the tools to select suitable approaches for the size, 
contexts, and stage of an evaluation and their own personal values.

See www.guilford.com for detailed descriptions, reviews, tables of contents, contributor lists,  
sample chapters and reproducibles, and more. 

WANT MORE 
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2023 • 154 Pages  
6" x 9" Paperback 

ISBN 978-1-4625-5195-8 
$40.00

Global Certified  
Accessible ePub

Methodology in the  
Social Sciences Series

2022 • 546 Pages  
7" x 10" Hardcover 

ISBN 978-1-4625-4986-3 
$80.00

2023 • 278 Pages  
61⁄8" x 91⁄4" Paperback 

ISBN 978-1-4625-5124-8 
$50.00

2023 • 318 Pages  
7" x 10" Paperback 

ISBN 978-1-4625-5139-2 
$55.00

Global Certified  
Accessible ePub

2022 • 196 Pages  
73⁄8" x 91⁄4" Paperback 

ISBN 978-1-4625-4988-7 
$39.00

2022 • 320 Pages  
7" x 10" Paperback 

ISBN 978-1-4625-5023-4 
$39.00

Global Certified  
Accessible ePub

Applied Missing  
Data Analysis
SECOND EDITION
Craig K. Enders 

“The book makes sophisticated statistics 
amazingly accessible and offers a great 
deal to a wide audience, including 
statisticians, data analysts, substantive 
researchers, and quantitative students....
This is the ‘go-to’ book for dealing with 
missing data in statistical modeling.” 
	 —Donald Hedeker

Companion Website:  
www.guilford.com/enders-materials

An Introductory Guide to R
Easing the Learning Curve
Eric L. Einspruch 

“The author provides easy-to-follow  
steps and screenshots to help users  
get started with R and to perform  
many common statistical analyses.  
The example data sets are useful,  
as are the explanations of the  
output. This book is practical,  
helpful, and timely.”    —Julie Combs

Cost-Inclusive Evaluation
Planning It, Doing It, Using It
Nadini Persaud 
Brian T. Yates
Foreword by Michael Scriven

“A useful resource for practitioners and 
students alike….One of this book’s 
greatest strengths is its ability to define 
the key terms and concepts of cost 
analysis in understandable yet  
thorough ways.” 
	 —American Journal of Evaulation

ss Bestselling Text and Reference

Writing a Proposal for 
Your Dissertation
SECOND EDITION
Guidelines and Examples
Steven R. Terrell

“Useful changes in the second edition 
include an expanded discussion of the 
purpose statement and the review of 
literature, as well as more attention to 
ethical research, data collection, data 
analysis, and research designs....The 
book is comprehensive in its coverage.” 
	 —Steven B. Mertens 
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