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s New Edition of a Bestselling Text and Reference—Revised & Updated!

Research Design, SECOND EDITION
Quantitative, Qualitative, Mixed Methods, Arts-Based,
and Community-Based Participatory Research Approaches
Patricia Leavy, independent sociologist, Kennebunk, ME

W

ith a new chapter on the literature review, this accessible step-by-step guide to using the five
major approaches to research design is now in a thoroughly revised second edition. The prior
edition’s user-friendly features are augmented by a new companion website with worksheets keyed to
each chapter. For each approach, the text presents a template for a research proposal and explains how
to conceptualize and fill in every section. Interdisciplinary research examples draw on current events
and social justice issues. Unique coverage includes hot topics—replication studies, data sharing, and
preregistration; tailoring proposals to different audiences; and more. Terminology commonly used
in each approach is identified and key moments of ethical decision making are flagged. The book
includes a general introduction to social research, an in-depth discussion of ethics, and a chapter on
how to begin a research study.
NEW TO T HI S E D I T I O N

s New or expanded discussions of theory

and literature in quantitative research,
replication studies, preregistration of research,
the critical paradigm in qualitative research,
mixed methods research, approaching
different kinds of organizations in
community-based participatory research,
and more.

s Chapter on the literature review, including

the ethics of citational practices.
s Companion website with worksheets to
aid in learning and practicing each chapter’s
key concepts.
s Updated examples, references, and
recommended readings throughout.

COMPANION
WEBSITE

November 9, 2022
7" x 10" Paperback, 323 Pages
ISBN 978-1-4625-4897-2, $50.00
Hardcover:
ISBN 978-1-4625-5088-3, $110.00

FREE

Free For Adoption
Consideration

www.guilford.com/p/leavy2

PEDAGOGICAL FEATURES

sM
 ultiple “Review Stops” in each
chapter—quick quizzes with
answer keys.

s End-of-chapter writing exercises,

CRITI CA L ACC L A IM

“In a vibrant and engaging style, the book unpacks and explains the five foundational research
approaches and offers expert tips and practical resources. The second edition sets a new standard for
integration of social justice, cultural, and ethical issues in research design....This is a ‘must-have’
book that undoubtedly will be required reading for students and researchers in psychology, social
sciences, and education.”
—Cathy A. Malchiodi, Trauma-Informed Practices and

Expressive Arts Therapy Institute, Louisville, KY

“Because our students come from diverse fields (educational leadership, hospital administration, and
supply-chain management, for example), a text that offers a wide lens on research design is wonderful. I don’t know of any other methods texts that are so straightforward and at the same time so
inclusive regarding design approaches.”
—Kristina N. LaVenia, Educational Foundations,

research activities, and suggested
resources.

s Bolded key terms and an
end-of-book glossary.

sB
 oxed tips from experts in
the respective approaches.

sP
 ointers to downloadable
worksheets throughout the
chapters.

sA
 uthor-created PowerPoints
and chapter tests with answer
keys, available to instructors
using the book in a course.

Leadership and Policy, Bowling Green State University

See More
Titles from
Patricia Leavy
on pages
6 and 15,
including this new
comprehensive
guide to social
fiction

CONTENTS
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The Nuts and Bolts of Research Design
Introduction to Social Research
Ethics in Social Research
The Literature Review
Getting Started Designing a Project

Titles marked with this symbol in this brochure
and on our website are available Free For
FREE
Adoption Consideration (FFAC). Most other
books are available as examination copies for 60-day
review. If you are teaching a relevant course, go to
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20% Off + Free Shipping
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s New Edition of a Bestselling Text and Reference—Revised & Updated!

Writing a Proposal for Your Dissertation
SECOND EDITION
Guidelines and Examples
Steven R. Terrell, Nova Southeastern University (Emeritus)
“Terrell’s second edition is an exceptional go-to resource….Isolating the importance/need/rationale
for the dissertation and linking that to specific research questions written in a clear and answerable
manner (via quantitative, qualitative, or mixed methods) is a particular strength of this text.”
—John S. Carlson, Counseling, Educational Psychology,
and Special Education, Michigan State University

T
2022, 7" x 10" Paperback, 320 Pages
ISBN 978-1-4625-5023-4, $35.00
Hardcover:
ISBN 978-1-4625-5025-8, $85.00
Free For Adoption
Consideration

www.guilford.com/p/terrell2

he encouraging book that has guided thousands of students step by step through crafting a strong
dissertation proposal is now in a thoroughly revised second edition. It includes new guidance for
developing methodology-specific problem statements, an expanded discussion of the literature review,
coverage of the four-chapter dissertation model, and more. Terrell demonstrates how to write each
chapter of the proposal, including the problem statement, purpose statement, and research questions
and hypotheses; literature review; and detailed plans for data collection and analysis.

N E W TO T H IS EDIT IO N: s Introduction offering a concise overview of the entire proposalwriting process and the doctoral experience. s Additional help with tailoring problem and purpose
statements for quantitative, qualitative, and mixed-methods studies. s Expanded discussion of the
review of literature. s Many new examples from different disciplines s Focus on the five-chapter
model is broadened to include specific guidance for four-chapter dissertations. s Broader, more
detailed reference list and glossary.

FREE

 Global Certified Accessible ePub

CONTENTS
Introduction
1. Developing the Problem Statement
for Your Dissertation Proposal
2. Writing Purpose Statements, Research
Questions, and Hypotheses
3. Writing the Review of Literature for
Your Dissertation Proposal

4. The First Part of Your Dissertation
Research Method
5. Quantitative Research Methods
6. Qualitative Research Methods
7. Mixed Methods Research Designs
Epilogue

Appendices: • Progress Check for Chapter 1 of
a Dissertation Proposal • Progress Check for
Chapter 2 of a Dissertation Proposal • Progress
Check for Chapter 3 of a Quantitative Dissertation
Proposal • Progress Check for Chapter 3 of a
Qualitative Dissertation Proposal • Progress
Check for Chapter 3 of a Mixed Methods
Dissertation Proposal • Sample Proposal for a
Four-Chapter Dissertation • Answers to Review
Questions • Glossary

Statistics Translated, SECOND EDITION
A Step-by-Step Guide to Analyzing and Interpreting Data
Steven R. Terrell

“This is a fantastic introductory book for all students who feel that they struggle to understand
statistics, and it is written in such a way that they will be empowered to learn.”
—Andrew H. Rose
Roping the reader in with humor and real-world case examples presented as mysteries to be solved,
this engaging text has been updated with new cases, the latest version of SPSS, and new coverage
of multivariate analysis of variance. Steven R. Terrell prepares students and practitioners to become
informed consumers of statistics so that they can make decisions based on data, and understand
decisions others have made.
2021, 7" x 10" Paperback, 433 Pages
ISBN 978-1-4625-4540-7, $55.00

FREE
2

Save Time
with FFAC
E-books

FREE

Free For Adoption
Consideration

www.guilford.com/p/terrell

PROFESSORS: Download a desk copy in minutes!
Most Free for Adoption Consideration (FFAC) texts in this brochure and on our website are available as free
e-books. FFAC e-books are provided as PDF files that are paginated and formatted like the print book, and can be
downloaded to a variety of devices. Visit the book’s page at www.guilford.com and click “download an e-book copy”
if that option is available. You may request a print desk copy after adopting the book for your course.
Visit www.guilford.com/professors for details.

20% Off + Free Shipping

Promotional Code FFRM2

New

An Introductory Guide to R
Easing the Learning Curve
Eric L. Einspruch, Founder, ELE Consulting, Lake Oswego, OR

A

friendly, straightforward guide that does not assume knowledge of programming, this book helps
new R users hit the ground running. Eric L. Einspruch provides an overview of the software and
shows how to download and install R, RStudio, and R packages. Featuring example code, screenshots,
tips, learning exercises, and worked-through examples of statistical techniques, the book demonstrates
the capabilities and nuances of these powerful free statistical analysis and data visualization tools.
Fundamental aspects of data wrangling, analysis, visualization, and reporting are introduced, using
both Base R and Tidyverse approaches. Einspruch emphasizes processes that support research reproducibility, such as use of comments to document R code and use of R Markdown capabilities. The
book also helps readers navigate the vast array of R resources available to further develop their skills.
CRITI CA L ACC L A IM

“The uniqueness of this book is that it seems to understand how a broad set of individuals might
come to learning R. Most books on the topic are written for computer programmers (computer
science majors, computational biologists), or at least for people with some programming experience.
This text takes the reader through the R environment in a manner that does not presuppose
programming experience, making it a true (and effective) introductory guide.”

2022, 73⁄8" x 91⁄4" Paperback, 196 Pages
ISBN 978-1-4625-4988-7, $35.00
Hardcover:
ISBN 978-1-4625-4989-4, $85.00

—Charlotte Tate, Psychology, San Francisco State University

“I will use this book as a researcher and will recommend it to students and colleagues. The author
provides easy-to-follow steps and screenshots to help users get started with R and to perform many
common statistical analyses. The example datasets are useful, as are the explanations of the output.
This book is practical, helpful, and timely.”
—Julie Combs, Educational Leadership, Sam Houston State University

CONTENTS
1. Introduction
		• Purpose of This Book
		• What You Will be Able to Do after
Reading This Book
		• Whom This Book Is For
		• Approach
2. Getting Started
		• Download and Install R
		• Download and Install RStudio
		• RStudio Fundamentals
		• Download, Install, and Load R Packages
		• Read Data into R
		• Write Data Files
		• Entering Data via Inline Code
		• Cleaning Variable Names
		• Clearing the Console
		• Clearing the Environment
		• Some Thoughts on Debugging R Code
3. Data Wrangling
		• Example Data
		• The Pipe
		• Select Variables

		• Select Cases
		• Missing Data (Part I)
		• Recode Variables
		• Arithmetic and Logical Operators
		• Missing Data (Part II)
		• Identify and Change Variable Types
		• Change Factor Value Labels
		• Join Data Frames
		• Aggregate (Summarize) Data
		• Wide and Long Data Formats
4. Descriptive Statistics, t-Tests, One-Way
ANOVA, and Chi-Square Test
		• Descriptive Statistics
		• t-Tests
		• One-Way ANOVA
		• Crosstabulation
5. Factorial ANOVA, Repeated-Measures
ANOVA, Correlation, and Regression
		• Factorial ANOVA
		• Repeated-Measures ANOVA
		• Correlation
		• Regression

Order at www.guilford.com with promotional code FFRM2
Or Order: Toll-Free: (800) 365-7006 • Email: orders@guilford.com

6. Data Visualization
		• Layered Grammar of Graphics
		• Bar Chart
		• Boxplot
		• Line Graph
		• Scatterplot
		• Regression Diagnostics
		• Saving a Chart
7. R Markdown
		• Markdown Template
		• Working in Markdown
8. Functions
9. Next Steps
		• Finding Help
		• Learn More about R and R Programming
		• Community
		• Learn More about Statistics
		• Updating R, R Packages, and RStudio
10. Conclusion
Appendices
		
• R Data Structures
		• Suggested Answers to Exercises

20% OFF +
FREE SHIPPING!
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Special Introductory Price
Promotional Code FFRM2

Coming in January

New Edition—A Major Revision

Handbook of Structural Equation Modeling
SECOND EDITION

COMPANION
WEBSITE

Edited by

Rick H. Hoyle, Department of Psychology and Neuroscience, Duke University

T

he definitive one-stop resource on structural equation modeling (SEM) from leading methodologists is now in a significantly revised second edition. Twenty-three new chapters cover model
selection, bifactor models, item parceling, multitrait–multimethod models, exploratory SEM, mixture
models, SEM with small samples, and more. The book moves from fundamental SEM topics (causality,
visualization, assumptions, estimation, model fit, and managing missing data); to major model types
focused on unobserved causes of covariance between observed variables; to more complex, specialized
applications. Each chapter provides conceptually oriented descriptions, fully explicated analyses, and
engaging examples that reveal modeling possibilities for use with the reader’s data.

January 10, 2023
7 ⁄8" x 9 ⁄4" Hardcover, 842 Pages
ISBN 978-1-4625-4464-6, $125.00
INTRODUCTORY PRICE: $93.75
3

1

The expanded companion
website presents full datasets, code,
and output for many of the chapters,
as well as bonus selected chapters
from the prior edition:
www.handbookofsem.com

N E W TO T H IS EDIT IO N: s Chapters on additional topics not mentioned above: SEMbased meta-analysis, dynamic SEM, machine-learning approaches, and more. s 60% new material
reflects a decade’s worth of developments in the mechanics and application of SEM. s Chapters
include computer code associated with example analyses (in Mplus and/or the R package lavaan),
along with written descriptions of results. s Many new contributors and fully rewritten chapters.
CRI T I CA L ACCL A IM

“I have always recommended this book for anyone interested in conducting or teaching SEM. The
second edition continues to be my favorite comprehensive SEM reference book, with new chapters
covering advanced topics.”
—Dana Joseph, Business Administration, University of Central Florida
“An outstanding desk reference on a wide variety of advanced and foundational topics. I recommend
it either for personal use or for a class with students with strong quantitative backgrounds.”
—Jeffrey S. Simons, Psychology, University of South Dakota

CONTENTS
I.
1.
2.
3.
4.
5.
6.
7.
8.
9.
10.
11.
12.
13.

Foundations
SEM, Hoyle
A Brief History of SEM, Matsueda
The Causal Foundations of SEM, Pearl
Visualizations for SEM, Pek et al.
Latent Variables in SEM, Bollen & Hoyle
Simulation Methods in SEM, Leite et al.
Assumptions in SEM, Kline
On the Estimation of Structural Equation
Models with Latent Variables, Chen et al.
SEM as a Framework for Power Analysis,
Feng & Hancock
Model Fit in SEM, West et al.
Model Selection in SEM,
Preacher & Yaremych
Fitting Structural Equation Models with
Missing Data, Enders
SEM with the Mplus and lavaan Programs,
Geiser

II. Basic Models and Applications
14. Confirmatory Factor Analysis, Brown
15. Confirmatory Measurement Models for
Dichotomous and Ordered Polytomous
Indicators, Koziol
16. Item Parceling in SEM, Sterba & Rights
17. Using Factor Scores in SEM,
Devlieger & Rosseel
18. Bifactor Measurement Models, Reise et al.
19. Multitrait–Multimethod Models, Eid et al.
20. Investigating Measurement Invariance
Using Confirmatory Factor Analysis,
Widaman & Olivera-Aguilar
21. Flexible SEM Approaches for Analyzing Means,
Thompson et al.
22. Mediation/Indirect Effects in SEM,
Gonzalez et al.
23. Latent Interaction Effects, Kelava & Brandt
24. Dynamic Moderation with Latent Interactions,
Zyphur & Ozkok
25. Psychometric Scale Evaluation Using SEM
and Latent Variable Modeling, Raykov
26. Multilevel SEM, Heck & Reid

III. Specialized and Advanced Models
and Applications
27. Exploratory SEM, Morin
28. SEM with Small Samples and Many Variables,
Marcoulides et al.
29. Mixture Models, Steinley
30. Latent Curve Modeling of Longitudinal
Growth Data, Grimm & McArdle
31. Dynamic SEM as a Combination of Time
Series Modeling, Multilevel Modeling,
and SEM, Hamaker et al.
32. Continuous-Time Dynamic Models, Chow et al.
33. Latent Trait-State Models, Cole & Liu
34. Longitudinal Models for Assessing Dynamics
in Dyadic Data, Chen et al.
35. SEM for Genetic Data, Bruins et al.
36. SEM--Based Meta-Analysis, Cheung
37. Nonlinear Structural Equation Models,
Harring & Zou
38. Foundations and Extensions of Bayesian SEM,
Depaoli et al.
39. Machine-Learning Approaches to SEM,
Brandmaier & Jacobucci
Contributor Details: www.guilford.com/p/hoyle

$
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Promotional Code FFRM2

New Edition—A Major Revision!

Applied Missing Data Analysis, SECOND EDITION
Craig K. Enders, Department of Psychology, University of California, Los Angeles
“The second edition of Applied Missing Data Analysis is a bold, top-to-bottom revision that makes a
phenomenal book even better….This book is exemplary teaching that you can hold in your hands.”
		
—Gregory R. Hancock, Human Development and
		

Quantitative Methodology, University of Maryland, College Park

“I learn something new (or better understand something I thought I knew) every time I pick up this
book! The presentation of how to report results from a missing data analysis, which gives explicit
examples of such reporting for a wide variety of scenarios, is particularly useful.”
		
—Donald Hedeker, Public Health Sciences, University of Chicago

T

he most user-friendly and authoritative resource on missing data has been completely revised
to make room for the latest developments that make handling missing data more effective. The
second edition includes new methods based on factored regressions, newer model-based imputation
strategies, and innovations in Bayesian analysis. State-of-the-art technical literature on missing data is
translated into accessible guidelines for applied researchers and graduate students. The second edition
takes an even, three-pronged approach to maximum likelihood estimation (MLE), Bayesian
estimation as an alternative to MLE, and multiple imputation. Consistently organized chapters
explain the rationale and procedural details for each technique and illustrate the analyses with
engaging worked-through examples on such topics as young adult smoking, employee turnover, and
chronic pain.

COMPANION
WEBSITE

Methodology in the
Social Sciences Series

2022, 7" x 10" Hardcover, 546 Pages
ISBN 978-1-4625-4986-3, $75.00
The companion website includes
datasets and analysis examples from
the book, up-to-date software
information, and other resources:
www.appliedmissingdata.com

NEW TO T HI S E D I T I O N: s New chapters on factored regressions, model-based imputation
strategies, multilevel missing data-handling methods, missing not at random analyses, and other
timely topics. s Most of the book is entirely new. s Expanded coverage of Bayesian estimation,
including a new chapter on incomplete categorical variables. s Presents cutting-edge methods
developed since the 2010 first edition; includes dozens of new data analysis examples.
CONTENTS
1. Introduction to Missing Data
2. Maximum Likelihood Estimation
3. Maximum Likelihood Estimation
with Missing Data
4. Bayesian Estimation
5. Bayesian Estimation with Missing Data
6. Bayesian Estimation for Categorical Variables

7. Multiple Imputation
8. Multilevel Missing Data
9. Missing Not at Random Processes
10. Special Topics and Applications
11. Wrap-Up
Appendix. Data Set Descriptions

Bayesian Structural Equation Modeling
Sarah Depaoli, Department of Psychological Sciences, University of California, Merced

“This book is a ‘must read’ for anyone who wants to do or review Bayesian structural equation
modeling (SEM). It is structured well for the advanced graduate student and moderately versed
researcher. The chapters are highly readable, and I really appreciate the annotated bibliography
of select resources, which will be a great help to students and faculty.”
—Michael D. Toland, Education, University of Toledo

This book offers researchers a systematic and accessible introduction to using a Bayesian framework
in SEM. Stand-alone chapters on each SEM model clearly explain the Bayesian form of the model
and walk the reader through implementation. Engaging worked-through examples from diverse social
science subfields illustrate the various modeling techniques.
Methodology in the Social Sciences Series

COMPANION
WEBSITE

2021, 7" x 10" Hardcover, 521 Pages, ISBN 978-1-4625-4774-6, $75.00

www.guilford.com • Everyday free shipping on all pre-paid U.S. online orders
Canada: Use promotional code FFRM2 to add free shipping to your order (valid through 1/31/2023).

FREE

SHIPPING
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20% Off + Free Shipping
Promotional Code FFRM2

New

Re/Invention
Methods of Social Fiction
Patricia Leavy, independent sociologist, Kennebunk, ME
“One of the best-written methods books I have ever read, it is accessible, clear, and detailed. The
examples demonstrate the fiction concepts, and the pedagogical elements provide valuable advice
and questions to think about in order to get a writing project started.”
—Sandra L. Faulkner, Media and Communication, Bowling Green State University

“This text would be great as either a supplemental text or central text for any course exploring truth
and fiction. It is especially powerful for thinking about truth in inquiry. This book resonates well
with our work through the Feminist Research Collective.”
—Barbara Dennis, Counseling and Educational Psychology, Indiana University

2022, 6" x 9" Paperback, 224 Pages
ISBN 978-1-4625-4768-5, $35.00
Hardcover:
ISBN 978-1-4625-5029-6, $85.00
Global Certified Accessible ePub

Sign up for e-Alerts on Patricia
Leavy’s new and upcoming titles:
www.guilford.com/ealerts

F

rom Patricia Leavy, a leader in arts-based research, this is the first comprehensive guide to what
social fiction is and how to write it. In an engaging, personal tone, Leavy explores the unique
contribution that creative writing—such as novels, series, and short stories—can make to addressing
qualitative research questions. In-depth discussions of narrative models (such as the three-act
structure) and elements (such as plot, metaphor, dialogue) are accompanied by excerpts from Leavy’s
published fiction, reflections on the writing process, and technical suggestions. The book offers
evaluation criteria for social fiction as well as practical publishing advice. Instructive features include
“tip bubbles” with additional writing hints, end-of-chapter “Skill-Building” and “Rethink Your
Research” exercises, and an appendix with suggested readings.

s Bestselling Text and Reference

Method Meets Art
THIRD EDITION
Arts-Based Research Practice
Patricia Leavy
“My students always love reading this book!...With this text, I have a way to introduce students to
more possibilities for doing and analyzing and sharing their work, often giving them permission to
pay attention to the very parts of their research they thought they would need to omit. It is a
paradigm shift—a real game-changer.”

COMPANION
WEBSITE

—Mindi Rhoades, Teaching and Learning, The Ohio State University

2020, 6" x 9" Paperback, 344 Pages
ISBN 978-1-4625-3897-3, $47.00
Hardcover:
ISBN 978-1-4625-4407-3, $97.00
Free For Adoption
Consideration

www.guilford.com/p/leavy

FREE

7 Winner—2021 USA Best Book
Awards, Art category

Print +
E-book
Savings!
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“Leavy’s contribution to arts-based research (ABR) is nothing short of extraordinary....The third
edition reflects some major developments of the methodology, including the growing number of
researcher/practitioners and Leavy’s expansion of complex theoretical, aesthetic, ethical, and
pedagogical issues. In her search to find joy in her own research, Leavy has developed, supported,
and promoted such joy within the ABR community and beyond.”
—Joe Norris, Dramatic Arts, Brock University

I

deal for courses in multiple disciplines, the third edition of this award-winning text has been
revised and updated with new topics, examples, and guiding questions to introduce each chapter’s
sections. Patricia Leavy presents a practical guide to the full range of ABR genres—narrative inquiry,
fiction-based research, poetry, music, dance, theatre, film, and visual art. Each genre-specific chapter
is paired with an exemplary research article or online video link (at the companion website). New
to the third edition are discussions of research design, concrete research poetry, musically enhanced
narrative inquiry, slam poetry, community music projects, scored transcripts, comics/graphic novels,
wordless narrative research, installation art, and collaborative ABR, plus new exemplars and tips for
getting started.

Add the E-book for

10% of the Print List Price!

How could this deal get even better? Guilford.com e-books are
DRM-free and you get all available e-book formats with your purchase.

Only at www.guilford.com • See page 15 for details.

20% Off + Free Shipping

Promotional Code FFRM2

New

Collaborative Qualitative Research
Thalia M. Mulvihill, Department of Educational Studies, Ball State University
Raji Swaminathan, Department of Educational Policy and Community Studies,
School of Education, University of Wisconsin–Milwaukee

“A storehouse of information and practical guidance….This richly resourced and referenced book will
be of critical importance to both new and more experienced collaborative researchers.”
—Dan Wulff, Social Work (Emeritus), University of Calgary

“I particularly appreciate the practical discussions of evaluating and analyzing collaborative studies;
writing, presenting, and publishing the findings; and pedagogical issues….This book is a necessary
part of every qualitative researcher’s and instructor’s library.”
—Regina Garza Mitchell, Educational
Leadership, Research and Technology, Western Michigan University

M

eeting a key need for qualitative researchers, this practical book presents tools for creating
productive partnerships and managing each phase of a collaborative project. The authors
provide guidelines for working across disciplines, status differentials (such as professor and student),
and geographical locations. Collaboration within particular qualitative traditions—cross-cultural
research, duoethnography, participatory action research, arts-based collaborations, and others—is
described and illustrated with exemplars of published studies. Readers learn how to build research
teams, formulate research questions, gather and analyze data, and assess how collaborations are
working. Ethical questions are highlighted throughout, and within-chapter “Pedagogical Pathways”
sections provide practice exercises and opportunities for reflection.

2022, 61⁄8" x 91⁄4" Paperback, 274 Pages
ISBN 978-1-4625-5026-5, $40.00
Hardcover:
ISBN 978-1-4625-5027-2, $90.00
Global Certified Accessible ePub

CONTENTS
1. Epistemologies of Collaboration
2. Collaborative Ecologies
3. Thinking and Designing for
Collaborative Research
4. Methodologies and Methods of
Collaborative Research
5. Collective Activism
6. Collaborative Encounters

7. Photographic Collaborations and
Digital Storytelling
8. Performance Collaborations
9. Evaluating Collaborative Research
10. Writing, Presenting, and Publishing
Collaborative Research
11. Next Steps for Qualitative Researchers
Engaged in Collaborative Projects

s Bestselling Text and Reference

Qualitative Research from Start to Finish
SECOND EDITION
Robert K. Yin

“Few books cover so many aspects of the qualitative research process with such clarity, insight, and
common sense. Yin has produced an impressive handbook that students and instructors will return
to again and again.”
—Mario Luis Small, Sociology, Harvard University
This book will help readers understand the practice of qualitative research—whether they want to do
it, teach it, or just learn about it. All the major research phases are encompassed (startup, design, data
collection, analysis, and composing). Numerous easy-to-read vignettes show how other scholars have
successfully implemented specific procedures.
2015, 7" x 10" Paperback, 386 Pages
ISBN 978-1-4625-1797-8, $63.00

Most Guilford titles are
available as e-books
directly from our website,
or from major e-book
vendors.

FREE

Free For Adoption
Consideration

www.guilford.com/p/yin

E-books can be found for sale on the title’s product page along with the print edition(s).
All e-books from guilford.com are DRM-free, and you get lifetime access to the e-book, which you
can easily read on all of your devices. Our e-books are fully searchable and have no copy/paste or
print restrictions for personal use. Plus, when you buy an e-book from Guilford, you get access to
all available formats (ePub and PDF) and can also get the print format for only 10% more.
That’s a savings of 45% off the list price for both formats, if bought separately.

Download a
Guilford E-book
in Minutes!
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New—Coming in February

Special Introductory Price
Promotional Code FFRM2

Cost-Inclusive Evaluation
Planning It, Doing It, Using It
Nadini Persaud, Department of Management Studies,
University of the West Indies, Cave Hill Campus, Barbados

Brian T. Yates, Department of Psychology, American University
Foreword by Michael Scriven, Psychology, Claremont Graduate University

“This is a great book for a graduate evaluation topics course or for practitioners who want to expand
their capabilities. Easy to follow, the book takes the reader through the process of cost-inclusive
evaluation step by step, as well as discusses the pitfalls.”
—Kimberly A. Fredericks,
Management, Russell Sage College

“In seemingly effortless prose, the authors provide a straightforward, user-friendly guide for novice to
seasoned evaluators. The book elucidates the logic of cost-benefit and cost-effectiveness analysis tools—
and, most important, their usefulness in real-world evaluation endeavors.”
—Mita Marra,
February 15, 2023
61⁄8" x 91⁄4" Paperback, 252 Pages
ISBN 978-1-4625-5124-8, $50.00
INTRODUCTORY PRICE: $37.50
Hardcover:
ISBN 978-1-4625-5125-5, $110.00

Social Sciences, University of Naples Federico II, Italy;
Editor-in-Chief, Evaluation and Program Planning

I

s a given treatment, intervention, or program worth it? How can a program do more or better with
less? Evaluating the costs of a program can be the missing link between a superficial evaluation and
one that will get changes made and funding delivered. In accessible language and without complex
formulas, this book provides a roadmap for measuring program costs and outcomes and analyzing
cost-effectiveness, cost–benefit, and cost–utility. Also explained are simplified ways to use economic
appraisal methodologies—such as net present valuation, internal rate of return computation, and
payback period determination—in a cost-inclusive evaluation. Instructive examples span a range of
human services, education, and health care contexts.

New

20% Off + Free Shipping
Promotional Code FFRM2

Evaluating and Valuing in Social Research
Thomas A. Schwandt, Department of Educational Psychology (Emeritus),
University of Illinois at Urbana-Champaign

Emily F. Gates, Lynch School of Education and Human Development,
Boston College

“It is not hyperbolic to call this book one of the most important contributions to the evaluation and
social science research literature in the last decade. It offers the perfect antidote to the pervasive and
fallacious ‘valuphobia’ that has gripped the field….It would be appropriate as one of a few core texts
for advanced graduate courses on evaluation, policy analysis, and social science research methodology.”
—Thomas G. Archibald, Agricultural, Leadership, and Community Education, Virginia Tech

“It is wonderful to see Schwandt thread his ideas on evaluation as a moral practice with Gates’s
arguments for using diverse systems frameworks to grapple with competing conceptions of social
problems and solutions. The book will push the evaluation field to new ways of thinking about
values, valuing, and practice.”
—Robin Lin Miller, Psychology, Michigan State University
2021, 61⁄8" x 91⁄4" Paperback, 250 Pages
ISBN 978-1-4625-4732-6, $40.00
Hardcover:
ISBN 978-1-4625-4733-3, $90.00
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M

uch applied research takes place as if complex social problems—and evaluations of interventions
to address them—can be dealt with in a purely technical way. In contrast, this groundbreaking
book offers an alternative approach that incorporates sustained, systematic reflection about researchers’
values, what values research promotes, how decisions about what to value are made and by whom, and
how judging the value of social interventions takes place. The authors offer practical and conceptual
guidance to help researchers engage meaningfully with value conflicts and refine their capacity to
engage in deliberative argumentation.

PREVIEW ALL GUILFORD BOOKS ONLINE • Visit www.guilford.com/google where you can search
across all books, or within a single book, to find a keyword, excerpt, or author.

New Edition—Revised and Updated—Coming in March

Special Introductory Price
Promotional Code FFRM2

Evaluation Roots, THIRD EDITION
Theory Influencing Practice
Edited by Marvin C. Alkin, Graduate School of Education and Information Studies,
University of California, Los Angeles

Christina A. Christie, Department of Education, University of California, Los Angeles
“The third edition of Evaluation Roots is transformative, and one of the best resources available for
understanding the variety of approaches for conducting contemporary evaluations. The revised
evaluation theory tree, which categorizes approaches instead of theorists, is a vast improvement,
alongside newer approaches and developments such as culturally responsive evaluation and culturally
responsive indigenous evaluation.”
—Stewart I. Donaldson, Claremont Graduate University

S

howing how evaluation practice looks when guided by theory, the third edition of the influential
“theory tree” book is significantly revised with over 80% new material, including a greater focus
on equity and theories over theorists. Chapters from leading authorities describe the goals of each
theory; the type of evaluation for which it is appropriate (formative, summary formative, summative,
adaptive); the size of the program for which it is most applicable; specific prescriptions; and observable
actions that help to define the theory.

NEW TO T HI S E D I T I O N: s Chapters on culturally responsive evaluation, indigenous evaluation, and developmental evaluation. s Organized around theories rather than individual theorists.
s Increased attention to practical applications, including a chapter distilling the goals, methods,
and standards of evaluations based on each theory. s Case study chapter on the role of theory
in evaluation policy.

March 15, 2023
7" x 10" Paperback, 342 Pages
ISBN 978-1-4625-5139-2, $55.00
INTRODUCTORY PRICE: $41.25
Hardcover:
ISBN 978-1-4625-5140-8, $115.00

20% Off + Free Shipping • Promotional Code FFRM2
s Bestselling Text and Reference

s Bestselling Text and Reference

Evaluation Essentials

Program Evaluation Theory
and Practice

SECOND EDITION
From A to Z
Marvin C. Alkin
Anne T. Vo

“This second edition is all I could hope
for to teach an introductory class on
evaluation—at nearly any level, undergraduate or graduate. Experienced
evaluators also can benefit from the clear,
elegant explanations.” —Sharon F. Rallis

COMPANION
WEBSITE

SECOND EDITION
A Comprehensive Guide
Donna M. Mertens
Amy T. Wilson

2018 • 330 Pages
6" x 9" Paperback
ISBN 978-1-4625-3240-7
$47.00

In 26 concise sections, the book describes
how to articulate answerable evaluation
Free For Adoption
questions, collect and analyze data using
Consideration FREE
www.guilford.com/p/alkin
both quantitative and qualitative
methods, and deal with contingencies
that might alter the traditional sequence of an evaluation. Special
strengths of the text are its attention to individual, organizational,
and community culture and emphasis on building collaborative
relationships with stakeholders. An in-depth case study and related
end-of-section exercises (including group activities) help students
put themselves in the evaluator role.

“The diverse case examples threaded
throughout the chapters provide for a
truly interdisciplinary text. The reflective
commentaries from evaluators and the
extended learning activities give students
a deeper understanding.”
—Kristin L. K. Koskey

2019 • 620 Pages
7" x 10" Paperback
ISBN 978-1-4625-3275-9
$78.00
Free For Adoption

Consideration FREE
Covering both the theory and practice
www.guilford.com/p/mertens2
of evaluation in one engaging volume,
this book features examples of smalland large-scale evaluations from a range of fields. Major theoretical
paradigms in evaluation—and the ways they inform methodological
choices—are explained. Readers learn effective strategies for
clarifying their own theoretical assumptions; working with stakeholders; developing questions; using quantitative, qualitative, and
mixed methods designs; selecting data collection and sampling
strategies; analyzing data; and communicating and utilizing findings.

FULL-TIME STUDENTS: Visit www.guilford.com/student to sign up for e-mails offering
exclusive student discounts and special offers throughout the year!
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Methodology in the Social Sciences Series

20% Off + Free Shipping

TODD D. LITTLE, Series Editor

Promotional Code FFRM2

s New Edition of a Bestseller—Revised & Updated!

Introduction to Mediation, Moderation,
and Conditional Process Analysis, THIRD EDITION
A Regression-Based Approach
Andrew F. Hayes, Haskayne School of Business, University of Calgary

A

cclaimed for its thorough presentation of mediation, moderation, and conditional process
analysis, this book has been updated to reflect the latest developments in PROCESS for SPSS,
SAS, and, new to this edition, R. Using the principles of ordinary least squares regression, Andrew F.
Hayes illustrates each step in an analysis using diverse examples from published studies, and displays
SPSS, SAS, and R code for each example. Procedures are outlined for estimating and interpreting
direct, indirect, and conditional effects; probing and visualizing interactions; testing hypotheses about
the moderation of mechanisms; and reporting different types of analyses. Readers gain an understanding of the link between statistics and causality, as well as what the data are telling them.

COMPANION
WEBSITE

2022, 7" x 10" Hardcover, 732 Pages
ISBN 978-1-4625-4903-0, $75.00

The companion website
provides data for all the examples,
plus the free PROCESS download:
www.afhayes.com

N E W TO T H IS EDIT IO N
s Rewritten Appendix A, which provides the

only documentation of PROCESS, including a discussion of the syntax structure of
PROCESS for R compared to SPSS and SAS.
s Expanded discussion of effect scaling and
the difference between unstandardized,
completely standardized, and partially
standardized effects.
s Discussion of the meaning of and how to
generate the correlation between mediator
residuals in a multiple-mediator model,
using a new PROCESS option.

s Discussion of a method for comparing the

strength of two specific indirect effects that
are different in sign.
s Introduction of a bootstrap-based JohnsonNeyman–like approach for probing
moderation of mediation in a conditional
process model.
s Discussion of testing for interaction between
a causal antecedent variable X and a mediator
M in a mediation analysis, and how to test
this assumption in a new PROCESS feature.

CRI T I CA L ACCL A IM

“I know I speak for organizational researchers and graduate students everywhere when I say how
much PROCESS, and prior editions of this book, have contributed to making some of the more
difficult parts of the research process accessible and fun.”
—Julian Barling, Smith School of Business, Queen’s University, Canada

“Reading this book is like taking an immersive workshop on mediation and moderation analysis,
with the author right there to explain everything.” —Kristopher J. Preacher, Psychology and Human
Development, Peabody College, Vanderbilt University

“I have used this text for several years in my graduate-level statistics classes. It makes the teaching of
mediation and moderation much easier….I recommend this book without reservation.”
—Karl L. Wuensch, Psychology, East Carolina University

CONTENTS
I.
1.
2.
II.
3.
4.

Fundamentals
Introduction
Fundamentals of Linear Regression Analysis
Mediation Analysis
The Simple Mediation Model
Causal Steps, Scaling, Confounding, and
Causal Order
5. More Than One Mediator
6. Mediation Analysis with a Multicategorical
Antecedent
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SPECIAL
FEATURES

COMPANION
WEBSITE

III. Moderation Analysis
7. Fundamentals of Moderation Analysis
8. Extending the Fundamental Principles
of Moderation Analysis
9. Some Myths and Additional Extensions
of Moderation Analysis
10. Multicategorical Focal Antecedents
and Moderators
IV. Conditional Process Analysis
11. Fundamentals of Conditional Process Analysis

12. Further Examples of Conditional
Process Analysis
13. Conditional Process Analysis with
a Multicategorical Antecedent
V. Miscellanea
14. Miscellaneous Topics and Some
Frequently Asked Questions
Appendix A. Using PROCESS
Appendix B. Constructing and Customizing
Models in PROCESS

Most Guilford Statistics books have companion websites with downloadable datasets
and syntax files for the examples. See more titles with this valuable feature throughout this brochure.

Methodology in the Social Sciences Series

20% Off + Free Shipping

TODD D. LITTLE, Series Editor

Promotional Code FFRM2

New Edition—Revised & Updated!

The Theory and Practice of Item Response Theory
SECOND EDITION
R. J. de Ayala, Chair of Educational Psychology, University of Nebraska–Lincoln
“I love this book, and find it quite readable. What sets this text apart are its extensive exposition of
technical details related to models and estimation and its detailed explanations of concepts….This
text is a great contribution to the field of item response theory (IRT) that will be invaluable for both
class and personal use.”
—Karen M. Schmidt, Psychology, University of Virginia
“The most comprehensive and accessible text on IRT. De Ayala does a remarkable job of clearly
describing fundamental IRT concepts, basic models, and even advanced models.”

COMPANION
WEBSITE

—Ojmarrh Mitchell, Criminology and Criminal Justice, Arizona State University

“I have been using the first edition in my advanced measurement class since it was first published and
it has been well received by my advanced undergraduates and graduate students; the new material in
the second edition makes the book even better. In addition, this book will be very informative to
measurement specialists.”
—David J. Weiss, Psychology, University of Minnesota

2022, 7" x 10" Hardcover, 643 Pages
ISBN 978-1-4625-4775-3, $75.00

N

oted for addressing both the “hows” and “whys” of IRT, this text has been revised and updated
with the latest techniques (multilevel models, mixed models, and more) and software packages.
Simple to more complex models are covered in consistently formatted chapters that build
sequentially. The book takes the reader from model development through the fit analysis and interpretation phases that would be performed in practice. To facilitate understanding, common datasets
are used across chapters, with the examples worked through for increasingly complex models.
Exemplary model applications include free (BIGSTEPS, NOHARM, Facets, R packages) and
commercial (BILOG-MG, flexMIRT, SAS, WINMIRA, SPSS, SYSTAT) software packages.

The companion website provides
data files and online-only appendices:
www.guilford.com/deayala-materials

NEW TO T HI S E D I T I O N
s Chapter on multilevel models.

s Many additional worked-through examples.

s New material on loglinear models, mixed

s Updated guidance on software; now includes

models, the linear logistic trait model, and
fit statistics.

R, SAS, and flexMIRT.

Measurement Theory
and Applications for
the Social Sciences

Psychometric Methods
Theory into Practice
Larry R. Price

Deborah L. Bandalos

“My students found this text readable
and informative….From an instructor’s
perspective, it is a pleasure to teach from
a textbook that is up to date and also
sufficiently comprehensive and detailed.
Bandalos’s book earns its place as a
worthy successor to classic psychometrics
texts from decades past. I highly
recommend it as both a text and a
reference.”
—Keith A. Markus

2018 • 661 Pages
7" x 10" Hardcover
ISBN 978-1-4625-3213-1
$78.00
Free For Adoption
Consideration

“This book is both comprehensive and
accessible, laying the foundation for all
the requisite skills needed to be both a
successful consumer and producer of
psychometrics….There is excellent
integration of quantitative statistics
throughout, so that readers will be able
not only to understand the psychometric
concepts, but also to apply their
knowledge. This is a useful text.”

2017 • 552 Pages
7" x 10" Hardcover
ISBN 978-1-4625-2477-8
$90.00

—Debbie L. Hahs-Vaughn
FREE

www.guilford.com/p/bandalos

The Methodology in the Social Sciences Series • Todd D. Little, Series Editor
www.guilford.com/MSS • For information on Todd Little’s ongoing Stats Camp, see www.statscamp.org

11

20% Off + Free Shipping
Promotional Code FFRM2

Methodology in the Social Sciences Series
TODD D. LITTLE, Series Editor

Longitudinal Structural Equation Modeling with Mplus
A Latent State–Trait Perspective
Christian Geiser, Department of Psychology, Utah State University

“The book offers a profound, flexible, and extremely useful framework for longitudinal structural
equation modeling (SEM)….Even though the primary topic is modeling, the book also provides
inspiration for formulating research questions.” —Paul De Boeck, Psychology, The Ohio State University
An in-depth guide to executing longitudinal confirmatory factor analysis and SEM in Mplus, this
book uses latent state–trait theory as a unifying conceptual framework, including the relevant
coefficients of consistency, occasion specificity, and reliability. Following a standard format,
chapters review the theoretical underpinnings, strengths, and limitations of the various models;
present data examples; and demonstrate each model’s application and interpretation in Mplus, with
numerous screenshots and output excerpts.

COMPANION
WEBSITE

2020, 61⁄8" x 91⁄4" Paperback, 344 Pages, ISBN 978-1-4625-3878-2, $62.00
Companion Website: www.guilford.com/geiser2-materials

Composite-Based Structural Equation Modeling
Analyzing Latent and Emergent Variables
Jörg Henseler, Department of Design Production and Management and Department
 f Engineering Technology, University of Twente, Enschede, The Netherlands;
o
NOVA Information Management School, Universidade NOVA de Lisboa, Portugal

“With clear descriptions, numerous examples, and coverage of advanced topics such as moderation,
mediation, and importance–performance analysis, Henseler’s book is a great starting point for both
students and established researchers seeking to expand their modeling repertoires.”
		
—Rex B. Kline, Psychology, Concordia University

COMPANION
WEBSITE

This book presents powerful tools for integrating interrelated composites—such as capabilities, policies,
treatments, indices, and systems—into SEM. Jörg Henseler introduces the types of research questions
that can be addressed with composite-based SEM and explores the differences between composite- and
factor-based SEM, variance- and covariance-based SEM, and emergent and latent variables. Using rich
illustrations and walked-through data sets, the book covers how to specify, identify, estimate, and assess
composite models using partial least squares path modeling, maximum likelihood, and other estimators,
as well as how to interpret findings and report the results.
2021, 7" x 10" Hardcover, 364 Pages, ISBN 978-1-4625-4560-5, $70.00
Companion Website: www.guilford.com/henseler-materials

Longitudinal Structural
Equation Modeling

Quasi-Experimentation
A Guide to Design and Analysis
Charles S. Reichardt

Todd D. Little

“Each chapter is complete with highly
readable explanations, fresh and
interesting examples drawn from the
author’s own considerable experience,
beautifully detailed figures, practical
modeling tips and tricks, and extensive
supporting materials on the Web, all
woven together with welcome doses of
humor and personality.”
—Gregory R. Hancock

COMPANION
WEBSITE

2013 • 386 Pages
7" x 10" Hardcover
ISBN 978-1-4625-1016-0
$76.00

Companion Website: www.guilford.com/little-materials
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WANT MORE
INFORMATION?

“Covering the full range of design
alternatives, this is the first text that fuses
important recent advances from statistics
and econometrics into Campbell’s
pioneering approach. A notable feature is
Reichardt’s careful attention to issues that
arise in each research design; he offers
innovative design and analysis strategies
that can minimize these issues and
permit the strongest possible conclusions
from research.”
—Stephen G. West

2019 • 361 Pages
7" x 10" Paperback
ISBN 978-1-4625-4020-4
$52.00

See www.guilford.com for detailed descriptions, reviews, tables of contents,
contributor lists, sample chapters, and more.

20% Off + Free Shipping

Promotional Code FFRM2

Theory Construction and
Model-Building Skills

s Bestselling Text and Reference

Action Research in
Education, SECOND EDITION

SECOND EDITION
A Practical Guide for
Social Scientists

A Practical Guide

James Jaccard and Jacob Jacoby

COMPANION
WEBSITE

“This book stands above all other books
on theory construction in its insights,
clarity, breadth, and practical focus….
New chapters and other new content in
the second edition are important and
welcome additions. This invaluable book
belongs on the shelf of every graduate
student who pursues research, and is
extremely useful for practitioners who
need to critically read research reports.”

Methodology in the
Social Sciences Series

2020 • 522 Pages
7" x 10" Paperback
ISBN 978-1-4625-4243-7
$57.00

—David Brinberg

Free For Adoption
Consideration

FREE

www.guilford.com/p/jaccard

This accessible, hands-on text prepares
graduate students, new researchers, and
even seasoned investigators to develop their own theories and build
on existing ones. Concrete strategies are provided to help readers
generate ideas, define constructs, and think through relationships
and processes that link constructs.
Companion Website: www.theory-construction.com

Becoming a Behavioral
Science Researcher

Sara Efrat Efron and Ruth Ravid

“I have reviewed a number of action
research texts, and, time and again,
I return to Efron and Ravid’s book.
It is simply the best available....It
includes rich examples, tables, and
figures to illustrate key concepts, as
well as checklists to support action
researchers.” —Kimberly Kappler Hewitt

2020 • 276 Pages
73⁄8" x 91⁄4" Paperback
ISBN 978-1-4625-4161-4
$47.00
Free For Adoption

Acclaimed as a text and professional
Consideration FREE
www.guilford.com/p/efron
development tool, the second edition
of this user-friendly resource offers
Global Certified
Accessible ePub
expanded coverage of collaborative action
research and participatory action research.
Preservice and inservice educators get crucial step-by-step guidance
for conducting classroom- and school-based studies to improve
their instructional practices. Organized to mirror the full cycle of
action research, the book provides balanced coverage of qualitative,
quantitative, and mixed methods approaches.

s Bestselling Text and Reference

Writing the
Literature Review

SECOND EDITION
A Guide to Producing
Research That Matters

A Practical Guide
Sara Efrat Efron and Ruth Ravid

Rex B. Kline

“An outstanding book is now even better!
Kline once again speaks with great
authority and clarity in providing the
ideal guide for beginning researchers
finding their way in a rapidly changing
research world.”
—Geoff Cumming

2020 • 364 Pages
61⁄8" x 91⁄4" Paperback
ISBN 978-1-4625-3879-9
$42.00

Acclaimed for helping novice behavioral
scientists hit the ground running as
producers of meaningful research, this text has been extensively
revised with more than 50% new material, including current
guidance on open science; transparency; replication; and
quantitative, qualitative, and mixed methods reporting standards.
The book provides the conceptual knowledge and practical skills
needed to bridge the gap between introductory research design and
analysis courses and execution of an independent study.

 www.facebook.com/GuilfordPress

 www.youtube.com/user/GuilfordPress

 @GuilfordPress

 @GuilfordPress

“This is a wonderful book….It is easy
to follow and targeted toward readers
at all academic levels….The checklists
and group exercises will be particularly
useful to incorporate into in-class work
to strengthen student learning.”
—Kelli Larsen

2019 • 298 Pages
7" x 10" Paperback
ISBN 978-1-4625-3689-4
$36.00

This accessible text provides a roadmap
Free For Adoption
for producing a high-quality literature
Consideration FREE
review—an integral part of a successful
www.guilford.com/p/efron2
thesis, dissertation, term paper, or
grant proposal. Each step of searching
for, evaluating, analyzing, and synthesizing prior studies is
clearly explained and accompanied by user-friendly suggestions,
organizational tips, vignettes, and examples of student work.

Discover new books in your areas
of interest, find out what our
authors are saying in the news,
get exclusive content, and more.

LET’S
CONNECT!
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20% Off + Free Shipping
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New

New

Handbook of Language
Analysis in Psychology

Design-Based
Research in Education

Edited by Morteza Dehghani

Theory and Applications
Edited by Zoi A. Philippakos
Emily Howell
Anthony Pellegrino

Ryan L. Boyd

“This handbook assembles many of the
best researchers who quantitatively
analyze language to better understand
people. Coverage is impressively broad,
from personality to politics, from
2022 • 630 Pages
conversations and deception to the
7" x 10" Hardcover
language of affect and morality. The
ISBN 978-1-4625-4843-9
methods used are equally broad, from
$95.00
the use of classical lexica to modern
vector embedding methods. This book
is ideal for a graduate seminar in psychology or related fields on
the ways in which language analysis is yielding insights into human
thought, behavior, and communication.”
—Lyle Ungar
s Bestselling Text and Reference

Principles and Practice
of Structural Equation
Modeling
FOURTH EDITION
Rex B. Kline

—Jacquelynn A. Malloy

Blue Marble Evaluation
Premises and Principles
Michael Quinn Patton

50,000
In Print

“The incorporation of Pearl’s approach to
causal inference is a major improvement
in the fourth edition. This is the most
useful introductory structural equation
modeling book out there. I have
recommended this book to colleagues
for both personal and class use, and
will continue to do so.”
—Richard K. Wagner

COMPANION
WEBSITE

2016 • 534 Pages
7" x 10" Paperback
ISBN 978-1-4625-2334-4
$69.00
Free For Adoption
Consideration

FREE

David A. Kenny
Deborah A. Kashy
William L. Cook

Being an Evaluator
COMPANION
WEBSITE

“Everyone who studies interpersonal
processes should have this book on their
shelves. Researchers following the
analytical strategies laid out in this book
need only to cite this book and its
authors to validate their analyses.”
—Linda Albright

“When Patton comes up with a concept
to use in the field of evaluation, rest
assured it will become a way of living
and a way of doing….Blue Marble
Evaluation is Patton at his best—rich
with stories, lessons, and images;
grounded in stories of real people who
are challenged with the way our Earth is
headed; and written with the audacity
to spur us to rethink and transform
our field.”
—Rodney Hopson

2020 • 230 Pages
7" x 10" Paperback
ISBN 978-1-4625-4194-2
$42.00

www.guilford.com/p/kline

Dyadic Data Analysis

Methodology in the
Social Sciences Series

2020 • 458 Pages
6" x 9" Paperback (© 2006)
ISBN 978-1-4625-4613-8
$47.00
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“I am delighted to finally see an edited
volume that discusses the charms and
challenges of the approach and shows
2021 • 324 Pages
what design-based research (DBR)
7" x 10" Paperback
looks like in a variety of content areas
ISBN 978-1-4625-4737-1
and contexts. This book will be of value
$38.00
to researchers hoping to learn more
about DBR, those who are already
engaged in it and seek to disseminate their work, and those looking
for support in furthering the method in the field of education.”

COMPANION
WEBSITE

Your Practical Guide to Evaluation
Donna R. Podems

“Donna Podems has a wealth of
experience and easily engages the
reader….She provides [a] broad
definition of the field, describing
practice in friendly ways, and spends
a good deal of time translating
her experience into practical
and prescriptive lessons.”
—Journal of MultiDisciplinary Evaluation

2019 • 368 Pages
73⁄8" x 91⁄4" Paperback
ISBN 978-1-4625-3780-8
$47.00

PROFESSORS: Books marked with this symbol FREE in this brochure and on our website are available Free For Adoption Consideration
(FFAC). If you are teaching a relevant course, see next page, or go to www.guilford.com/professors to request your free copy,
browse all FFAC texts, and view policy details. Most FFAC copies are also available as free PDF e-books. If you’re not a professor,
or want to order for your personal library, use promo code FFRM2 at www.guilford.com and save 20% (valid through 1/31/2023).

20% Off + Free Shipping

Promotional Code FFRM2

SPECIAL OFFERS

A Compelling Novel about
the Research Process

Add the
E-book

Spark
Patricia Leavy

“Leavy’s extensive methodological
work, as well as her broader feminist
sociological scholarship, provides a
rich foundation for the narrative….
Spark offers important insights into
the challenges and possibilities of
collaborative, participatory, interdisciplinary, and mixed-methods
projects.”
—Cultural Sociology

Only at www.guilford.com:
Buy any published print book and get the
e-book for only 10% of the print list price
Guilford E-books: • Come in Multiple Formats
• DRM-Free • Lifetime Access
www.guilford.com/e-books

BOOK

2019 • 154 Pages
6" x 9" Paperback
ISBN 978-1-4625-3815-7
$14.95

This unique book is the first novel
designed to teach students about the research process.
Practices brought to life include putting together a literature
review, using interviews and observations, coding, collaborating
across differences, and more. Discussion questions, research
activities, and creative writing activities facilitate the novel’s use
in qualitative research, community research, research methods,
and other courses.

$10 SALE

Visit Guilford’s $10 Book Sale to
find a selection of titles in various
fields for only $10 each!
www.guilford.com/book-sale

MENTAL HEALTH AND EDUCATION RESOURCES
Visit our Mental Health and Education Resources
Page for a wide range of audio, print, and video
resources from our books, plus tips and news
stories featuring Guilford authors.
www.guilford.com/MHE-resources

Find more special offers at www.guilford.com/offers

O R D E R I N G I N F O R M AT I O N
Promotional Code

FFRM2

20% Off +
Free Shipping!

Expiration Date: 1/31/2023

FOUR EASY WAYS TO ORDER!

Be sure to use the above promotional code when you order to
receive 20% off & free shipping in the U.S. and Canada.
1 Online: www.guilford.com
2 Toll-Free: (800) 365-7006
3 Email: orders@guilford.com
4 Download and print an order form which you can use to mail

your order: www.guilford.com/orderform

Satisfaction Guaranteed
30-Day No-Risk/Full-Return Privilege • You may return Guilford books
(undamaged) within 30 days of receipt for a full refund.

Request a Catalog
View and print more subject catalogs at www.guilford.com/request-catalogs
The prices displayed in this brochure are suggested retail prices for
the book that we believe to be charged by retailers, and are valid in the
U.S. and Canada. The 20% discount offered in this brochure will be applied
to the suggested retail prices of a book when you order directly from
Guilford with promotional code FFRM2. Similarly, special offers are valid
in the U.S. and Canada only.

FREE

Course Copies for Professors

Titles marked with this symbol in this brochure and on our
website are available Free For Adoption Consideration (FFAC).
Most other titles are available for 60-Day Examination.
For both Free and Exam copies, submit your requests:
www.guilford.com/professors • Email: orders@guilford.com
Toll-Free: (800) 365-7006
Print copies: Your request must be received from an academic
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